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In a matter of 10 weeks, complete a final portfolio project that represents the 
culmination of the Master of Arts Degree in Furniture Design.

ABOUT THE PROJECT





Researching builds knowledge and provides a true understanding of the user’s 
needs. It will serve as a guide during the design process.

RESEARCH



Madame Pompadours Rococo VanityShaving table circa 1835

Ebony and silver Egyptian cosmetic box circa 1814-1805 B.C
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VANITIES THROUGHOUT THE AGES
SECONDARY RESEARCH
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The act of grooming began to be apparent 
during the Stone Age. Around 164,000 
BCE ground-up red colored rocks were 
being used as makeup in Africa; whether 
it was used to beautify or beware enemies 
is unknown. 

In 11,000 BCE grooming was seen as a 
functional task. During the Ice Age the 
heavy beards would cause frostbite on 
men’s faces when their breath froze so 
they would cut them with sharp rocks.

Later on during 10,000 BCE, Egyptians 
expanded the grooming ritual and were 
removing unwanted hairs, applying oils 
and perfumes. With the many vessels and 
tools, storage was needed and the first 
cosmetic box was conceived.

During the 17th century, the makeup 
industry was expanding in Europe and 
boxes were soon replace by vanities. 
These vanities were inspired by men’s 
shaving tables and became a place were 
women could store their creams and 
powders. 

Madame de Pompadour was a trusted 
adviser to the King Louis XV beginning in 
1745 so she was a very busy lady. She 
realized her toilette, or beauty routine 
took too long and kept her from her 
responsibilities so she demanded a new 
vanity that would suit her needs. She 

created a new trend of multipurpose 
vanities were one could get work done 
and hold meetings while getting ready. 

Vanities have been evolving in form and 
color through the decades echoing the 
styles of the moment. However, it seems 
like vanities are standalone pieces of 
furniture designed with a very constant 
formula of mirror, storage and seating at 
low heights and have become obsolete for 
today’s needs.

IMPORTANCE OF GROOMING



This Criteria vs. Feature chart compares vanities that are currently in the market and helps identify an opportunity gap

ARTIFICIAL
LIGHTING ORGANIZERSSURFACE

AREA STORAGE

MARKET RESEARCH
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Afterwards, a secondary survey was used 
to expand on certain aspects that would 
be important to understand before the 
ideation process. The perspective from 
male users was key during this survey. 

The most important question asked 
concentrated on the reasoning behind the 
ritual: Why is it important for you to make 
time to groom yourself?

The position adapted during grooming, 
sitting down or standing up, was explored. 
Then the user was asked to reflect on 
why this position has been adopted. Is it a 
matter of time, comfort or other factors? 
It was interesting to see common threads 
among users of the same gender. 

The user is then asked if they would 
consider changing their usual position for 
grooming and why.

Lastly, information was gathered with the 
help of a cultural probe. With the intent to 
research deeper why the user behaves 
like they do. Again asking why they are 
putting time and effort to the improvement 
of their appearance and how this makes 
them feel.

Today we are seeing less people investing 
in a piece of furniture whose sole 
purpose is grooming. However, the need 
for storage space, a well lit mirror and 
surface area to display products and 
practice grooming is ever-present.

An initial survey focused on female users 
helped identify: what they do during 
their grooming rituals, where they are 
performing them, struggles encountered 
and positive experiences. The information 
collected will also clarify the activities that 
are considered to be part of grooming 
rituals for different users, features that 
are needed or not, and the fundamental 
why behind the act of grooming. 

The questions included in the survey: 

What do you do for your personal 
grooming routine?

Where do you perform these grooming 
activities?

How are you keeping the supplies for your 
routine organized? Do you have a vanity? 
Keep everything in a box or drawer?

What’s the biggest struggle you encounter 
during your personal grooming routine?

What’s your favorite part of your personal 
grooming routine?

13

UNDERSTANDING THE USER
PRIMARY RESEARCH



INITIAL SURVEY RESULTS

60 users answered the survey: female from various cultural backgrounds aged 17 through 63

U1 U2 U3 U4 U5 U6 U7 U8 U9 U10 U11 U12 U13 U14 U15 U16 U17 U18 U19 U20 U21 U22 U23 U24 U25 U26 U27 U28 U29 U30 U31 U32 U33 U34 U35 U36 U37 U38 U39 U40 U41 U42 U43 U44 U45 U46 U47 U48 U49 U50 U51 U52 U53 U54 U55 U56 U57 U58 U59 U60
X X

Activities performed during grooming
Makeup
Hairstyle
Skincare
Hygiene 

Spaces where the grooming takes place
Bathroom
Bedroom
Kitchen
Living Room
Dining Room
Car/Public Transportation
Office

Current storage/organization of grooming supplies 
Drawer
Vanity (bought or DIY)
Counter surface or shelf
Store-bought organizer
Box/Basket
Makeup/Toiletries Bag

Struggles encountered during personal grooming
Light
Surface space for display and easy access
Time
Object-specific organizer
Hairstyling
Forgotten makeup gets expired
Deep drawers
Closeness to mirror
Staying organized
Finding makeup
Changing spaces for different activities
Cleaning makeup tools (brushes)
Storage space
Sitting down
Money

Favorite part of personal grooming
Sitting down
Applying makeup
Skincare
End result aka looking flawless
Scents
Time for self aka Me time
Organization
Hairstyling
Cleansing
Feeling refreshed
Nothing
Creative outlet
Eyebrow grooming
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U1 U2 U3 U4 U5 U6 U7 U8 U9 U10 U11 U12 U13 U14 U15 U16 U17 U18 U19 U20 U21 U22 U23 U24 U25 U26 U27 U28 U29 U30 U31 U32 U33 U34 U35 U36 U37 U38 U39 U40 U41 U42 U43 U44 U45 U46 U47 U48 U49 U50 U51 U52 U53 U54 U55 U56 U57 U58 U59 U60
X X

Activities performed during grooming
Makeup
Hairstyle
Skincare
Hygiene 

Spaces where the grooming takes place
Bathroom
Bedroom
Kitchen
Living Room
Dining Room
Car/Public Transportation
Office

Current storage/organization of grooming supplies 
Drawer
Vanity (bought or DIY)
Counter surface or shelf
Store-bought organizer
Box/Basket
Makeup/Toiletries Bag

Struggles encountered during personal grooming
Light
Surface space for display and easy access
Time
Object-specific organizer
Hairstyling
Forgotten makeup gets expired
Deep drawers
Closeness to mirror
Staying organized
Finding makeup
Changing spaces for different activities
Cleaning makeup tools (brushes)
Storage space
Sitting down
Money

Favorite part of personal grooming
Sitting down
Applying makeup
Skincare
End result aka looking flawless
Scents
Time for self aka Me time
Organization
Hairstyling
Cleansing
Feeling refreshed
Nothing
Creative outlet
Eyebrow grooming

Key takeaways are the main struggles identified among the users: lighting, storage and organization.



The cultural probe

PREPPING 
FOR THE DAY
HOW DO YOU GROOM YOURSELF?

*Groom: to make neat or attractive

Flyer
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THE CULTURAL PROBE

The cultural probe was moved around 
SCAD buildings to collect information 
on how the user feels when grooming. 
Respondents were asked to provide their 
age and gender as well as answer to two 
questions. After filling out the flyer with 
the questions they would insert it into 
a slotted box. Later on, I collected the 
flyers and read through them to identify 
memorable quotes and insights. 

Respondents made some insightful 
comments like:

“Confident, and attractive (maybe?).“
-U 95

“It helps me get ready for my day and lets 
me reflect on what my daily plan is.“

-U 96

“It makes me feel more confident and 
ready to start the day.“

-U 97

“Confident, ready for the world (social 
interaction basically).“

-U 98

“To maintain health and body positivity“
-U 100

“I want to feel confident and look like 
someone who cares.“

-U 102

TELL ME MORE ABOUT YOURSELF
PICK ONE AND FILL IT OUT

HOW DO YOU FEEL AFTER 
GROOMING YOURSELF?

AGE:_____GENDER:________________

WHY IS IT IMPORTANT FOR YOU 
TO MAKE TIME TO GROOM 

YOURSELF?
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“It’s very calming and makes me feel good”
-U 28

“The grooming routine I’ve mentioned 
makes me feel competent, attractive, and 
self-sustaining. That’s my favorite thing 
about grooming/ taking care of myself.”

-U 29

“It makes me focus on being present in the 
moment and not thinking about anything 
else.”

-U 30

“It’s a morning ritual to sit down and paint 
my face. I can look like anything that day. 
It’s exciting and empowering. And not fake 
empowering like people think- I haven’t 
been tricked into loving makeup by an 
industry making me think I’m not enough 
without it. I’m confident in no makeup. But 
I’m stellar confident with it and for me, 
the makeup is a creative outlet that can 
never be bought or done for anyone else. 
I’m an artist entering an industry where 
my art is going to be for money. Makeup is 
the only art I have left that (I have time for 
and) is for me and me alone.”

-U 44

“It is part of my self-care routine and 
allows me some peaceful time to listen to 
podcasts/music and drink coffee while 
performing a small ritual that make me 
feel my best.”

-U 55

“Putting on my eyeliner and some 
form of lip product and choosing what 
accessories to wear gives me so much 
happiness.”

-U 59

“I want to look good. It gives me 
confidence.”

-U 71

“Feel comfortable with myself, and give a 
neat image of my person.”

-U 74

“Self love and for better skin.“
-U 81

“It’s the visible representation of how I 
want to share myself with the world. “

-U 88

WHY IS THIS AN IMPORTANT RITUAL? 
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With the help of a mind map, information gathered during the research stage is clearly visualized

MIND MAP
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CONCLUSIONS FROM RESEARCH

Bathroom and bedroom grooming 
routines have different needs. This 
furniture piece needs to make sure that 
grooming is an effortless and enjoyable 
act. Regardless of gender, grooming is 
meant to boost one’s confidence; it is an 
empowering strategy. 

Listening to what the user has to say helps 
clarify the direction in which the design 
may go. There are many struggles that go 
into daily grooming that can be tackled. 
Users of all ages and genders expressed 
a need for good lighting, storage, 
organization, and easy access to a mirror.

Through these surveys and interviews, 
an interesting insight was identified, 
grooming can be a ritual but on a daily 
basis it is more of a routine. 

The second survey, specially, allowed me 
to understand the difference between 
routine and ritual with the question of 
how this activities are being carried out. 
Turns out, most users stand up while 
doing a routine because it takes less time 
and effort. When sitting down it becomes 
more of a ritual when the user takes time 
to groom themselves as a means of self-
care.

Grooming has to be time sensitive 
because life nowadays goes at a very 
fast pace. What the user needs is a 

place where grooming supplies can be 
contained and accessible, where they 
can also carry on with their grooming 
routines with good lighting and closeness 
to a mirror. 

I am proposing, a compact piece of 
furniture where the user can quickly 
groom themselves standing up for 
their routine and can choose to sit 
down whenever they have the time to 
perform the ritual. More than function 
and aesthetics, this project emphasizes 
the importance of well being, providing 
an object where the user can practice 
self-care boosting their confidence and 
empowering them to carry on with their 
day. 



The project aims to empower users 
and get their confidence up through the 
self-care act of grooming by providing 
furniture that stores and organizes their 
tools and products including ideal lighting, 
a mirror and surface area to work in. 

Daily life is a fast paced and ever-evolving, 
however, there are no grooming stations 
in the market that respond to the needs of 
users today, instead old fashioned vanities 
are abundant. Think about it, what if you 
had a place where you could physically 
and emotionally get ready to face the 
world without having to invest a lot of your 
precious floor space. 

Metaphorically, grooming could be 
compared to power posing or practicing 
yoga. These are all activities that require 
the user to concentrate in the moment 
present at hand and use body positions 
to stabilize emotions. This project is not 
about the user’s beautification, it’s about 
empowering them because they know 
they are putting their best foot forward 
when facing the day.

The target audience values time spent 
improving their minds and bodies. Well-
being is a priority and a compact, simple 
to understand space where they can zone 
out from distractions and concentrate in 
the present is highly appreciated.

The diagram of the project concept shows how grooming is a stepping stone towards a successful day

WHAT IT IS ABOUT
BRIEF PARAMETERS
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The concept board shows how the project focuses on physical and emotional well-being and empowerment
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CONCEPT BOARD





The goal is to propose a furniture design that is current and benefits the user 
during their grooming rituals. A design present in the everyday life, allowing 
the user to enjoy the time spent during the act resulting in a feeling of 
empowerment.

IDEATION
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INITIAL IDEATION
SKETCHBOOK
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Full scale mock up, dimensions and possible distributions were explored
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ROUGH EXPLORATIONS
MOCK UPS



Height of working surface was established and several printouts of models were compared
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Taller users are comfortable with the height of the mirror and working surface
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USER TESTING



User found the working surface at a comfortable height and enough width and depth
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User was surprised that at her 5’2”, the height of the working surface was slightly tall but comfortable to work on 
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User was excited about the multi-functionality of the furniture piece
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Quarter scale model in MDF 
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SCALED MODELS
SCALED MOCK UPS



Quarter scale model in MDF with interior distribution
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Quarter scale model in cardboard, a piece rolls out to allow for use as routine and ritual
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Quarter scale model in cardboard, a stool is intended to be used while in ritual mode
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SOLIDWORKS Educational Product. For Instructional Use Only.
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ORTOGRAPHIC
TECHNICAL DRAWINGS



SOLIDWORKS Educational Product. For Instructional Use Only.
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PERSPECTIVES



VOLUMETRIC RENDERS





Feature distribution; routine mode
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Interior distribution of storage section
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Storage section rolls out
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Ritual mode

45



Routine mode: standing up allows for fast everyday grooming
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ROUTINE



Ritual mode: sitting down allows for calmed specialized grooming
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RITUAL
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MANUFACTURING
SCALED PROTOTYPE
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Tackling routine and ritualistic aspects of grooming, this project provides a 
solution for all in a compact piece of furniture that responds to today’s needs.

FINAL DESIGN
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TECHNICAL DRAWINGS
ORTHOGRAPHIC VIEWS
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Barrel concealed mortise hinges

Wood, preferred Maple

Polyoxymethylene; DuPont’s Delrin

Blackened steel

Screws

Nitrocellulose lacquer

Magnetic strip

Mirror LED lights with battery pack
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MATERIALS & HARDWARE
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COMPONENTS



In its compact form, it is meant to be used standing up for short periods of time with easy access key components
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ROUTINE MODE
RENDERS



The storage part is slided outwards

57

CONVERTING TO RITUAL MODE



The storage part is rotated to find a folded stool stored in the back

58



The part with surface area, mirror and lighting is now provided with a seating element and the storage part beside it.

59

RITUAL MODE



View of the integrated drawer pulls made with a router

View of the concealed hinge, tray, and acrylic magnetic dividers on it
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DETAILS



Integrated door handle and grooves to pull storage part View of storage part with open door

View of metal tabs attaching legs to wooden structure and Delrin element to allow sliding of storage part

61









ANNEX
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RESEARCH
PRIMARY RESEARCH: FIRST SURVEY

Personal Grooming Routines
This very short survey will help me with the research for the final project of my Master’s Degree in 
Furniture Design at the Savannah College of Art and Design (SCAD).

I’m working to develop a furniture design proposal for women’s personal grooming* routines. 
Every woman has a different personal grooming routine. I would like to know more about yours so 
I can offer you a product that focuses on your needs.

Thank you so much for your valuable insights and help with this project!

Sincerely,

Maria Alejandra Icaza

*Groom: to make neat or attractive

Your routine
No complicated questions here, you're an expert on your personal grooming routine. I'd love to 
hear all about it. 

What’s your name? (you may sign
Anonymous if you prefer)

1. 

How old are you?2. 

What does your personal grooming routine entail?
Check all that apply.

Makeup

Hairstyle

Other:

3. 

Personal Grooming Routines https://docs.google.com/forms/d/1azK854cBohEOoyUGRIpJnX1z4...

1 of 3 4/10/19, 1:20 PM
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Where do you perform these grooming activities?
Check all that apply.

Bathroom

Bedroom

Kitchen

Living Room

Dining Room

Car/Public Transportation

Other:

4. 

How are you keeping the supplies for your routine organized? Do you have a vanity?
Keep everything in a box or drawer?

5. 

What’s the biggest struggle you encounter during your personal grooming routine?6. 

What’s your favorite part of your personal grooming routine?7. 

Thank you!
Your thoughts and opinions are very valuable!

Personal Grooming Routines https://docs.google.com/forms/d/1azK854cBohEOoyUGRIpJnX1z4...

2 of 3 4/10/19, 1:20 PM
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U # Age

How are you keeping the 

supplies for your routine 

organized? Do you have a 

vanity? Keep everything in a 

box or drawer?

What’s the biggest struggle 

you encounter during your 

personal grooming routine?

What’s your favorite part 

of your personal grooming 

routine?

U1 51

Drawer /bathroom. 

Drawer/bedroom. No 

proper vanity.

Light. Surface space to 

display brushes and makeup 

in use.

Being able to do my makeup 

sitting down.

U2 24 Vanity Time Finishing up!

U3 24

I have a DIY vanity made on 

top of a small storage box 

and yes it is organized

I don’t get time or cant take 

out the time to explore more 

with my hair

Applying my cream blush. 

Makes me feel like I’m 

actually blushing :P

U4 19
Out in the open in my 

Bathroom Counter
Time

Cleaning my skin, I feel 

refreshed

U5 25

Acrylic makeup organizer 

and top drawer of my 

dresser

Having a good spot to put my 

mists/sprays and compacts 

with my blush/setting 

powder. Not necessarily 

makeup but there’s no good 

sunglasses organizer either

Looking flawless n smelling 

good

U6 20 Drawer Time How I end up looking

U7 20 Vanity Hair Makeup

U8 20

Everything is in a box not 

very organized under my 

sink or in a bag for traveling

Lack of time, curling the back 

of my hair, I can’t braid, I 

forget about make up I have 

and then it gets old

I like doing my eyebrows 

U9 24

Shower products stay 

in the bath in a basket. 

Makeup products stay 

on the counter in makeup 

bags. Other things like face 

wash and lotion stay on the 

counter 

My bathroom gets no natural 

light so it hard to tell if what 

I’m wearing on my face will 

look the same when I’m 

outside 

Having time to myself 

U10 26

All products are placed 

in small draw organizers 

based on the category and 

usage frequency 

Opening up a drawer 

completely to access what is 

in the back. Secondly, I prefer 

to do everything standing , 

allows me to bend close to the 

mirror.

Skincare! 

U11 Vanity
Not everything fits on the 

same space 
Having everything in order 
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U12 27 Drawer + vanity Find where I kept what Makeup

U13 43 Box and drawer

I personally do not like to 

have a separate vanity unit 

(takes a lot of space) as my 

make up is basic & lifestyle 

very busy. I do my hair every 

morning though. Thus, my 

biggest struggle is that my 

make up is in one bathroom 

drawer with everything else 

and my hair styling stuff in 

my bedroom in another place. 

Also, the bathroom mirror is 

quite far and I am bending 

my back when I am doing my 

make up. I wish my bathroom 

furniture had specific 

practical compartments for 

make up and hair stylings. 

E.g. hairdryers should be 

protected in some waterproof 

/ dump proof compartment. 

And, perhaps mirrors could 

be adjustable well illuminated 

so that I do not need to bend 

my back when standing or 

have an option to sit. I still like 

my bathroom for these things 

rather than e.g. vanity unit in 

my bedroom (easier to clean 

etc.). Apologies, perhaps I am 

too demanding 🙂

Hair

U14 34

I have everything on a 

hanging  organizer inside my 

closet. Because I’m renting 

a room. When I have my own 

apartment I Had reverting 

on the drawers and along 

the sink surface  

Having a proper space to 

place my stuff
Brushing my hair 
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U15 23
Makeup plastic storage and 

drawers 

Bad lighting, leaning over sink 

to see myself better in the 

mirror

Doing my makeup

U16 51 Drawers Keeping things organized Face cleaning

U17 24
On bathroom sink and in 

makeup/toiletries bag

The responsibility of cleaning 

my makeup brushes after 

frequent use. When I have 

bad bed head and can’t wear 

my hair down the rest of the 

day. 

Washing my face before 

applying makeup because 

it also wakes me up in the 

morning. 

U18 32 Drawer Not enough space Makeup 

U19 40 drawer
keeping my things looking 

organized 
the end result :)

U20 28 Drawer. Lack of time :). Washing my hair.

U21 24 Mirror Vanity and open box

Organizing small items 

Placement of products that 

minimize  the juggle time

Moisturizing 

U22 30 Organized in a drawer Time 
Creams and choosing 

earrings 

U23 24

Lo tengo todo en un estuche 

de maquillaje.  Y ademas 

tengo una pequeña conmigo 

siempre. 

No tengo la mejor luz en mi 

cuarto
Quitarme el maquillaje 

U24 52 Box and drawer Sitting down and space Makeup

U25 27
Keep in a box or on my 

mirror stand 

Too many items need to 

be careied during travel 

like toner, essence, serum, 

creams etc 

The relief after completing 

the multiple tasks

U26 50 A make up bag by the sink Finding things in my bag When I finish!

U27 17 In a bag
Keeping the make up 

Organized
Mascara

U28 22

Vanity with drawers, putting 

the most used things on 

the vanity countertop and 

the sometimes used in the 

cabinets. Also, I have my 

perfumes and jewelry box 

on the vanity cause I use 

them daily and they look 

pretty.

Night time grooming like 

removing makeup and 

cleaning my face. I usually 

always groom after a shower 

so it goes very hand in hand 

and is not a struggle.

Putting on my face cream 

after a shower and then 

doing a quick makeup. It’s 

very calming and makes me 

feel good cause there’s nice 

smells and textures and it 

makes my face look better 🙂
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U29 24

Bathroom stuff is on a shelf, 

in a Dopp kit; other stuff 

is either on a shelf in my 

bedroom closet or on my 

dresser

Time, money

The grooming routine I’ve 

mentioned makes me feel 

competent, attractive, and 

self-sustaining. That’s 

my favorite thing about 

grooming/  taking care of 

myself 

U30 21

I have this cool new thing I 

got for a present that holds 

all my makeup it’s made to 

travel safely and is a good 

size bag but seems sturdy 

and structured. 

Sometimes if I’m planning on 

wearing my glasses I have 

to hang over the sink to see 

my eye when I put on my 

makeup cuz I am not wearing 

my contacts. Also fear of 

dropping makeup. Or not 

being moisturized enough to 

wear liquid lipstick that can 

dry ur lips out. 

Doing my eye makeup is like 

a calming experience. So 

is when I cut and pluck my 

eyebrows cuz it makes me 

focus on being present in 

the moment and not thinking 

about anything else. 

U31 34

I have everything on a 

hanging  organizer inside my 

closet. Because I’m renting 

a room. When I have my own 

apartment I Had everting on 

the drawers and along the 

sink surface  

Having a proper space to 

place my stuff
Brushing my hair 

U32 24 Everything in a box

No time ( just kidding) arms 

get tired easily, can’t see my 

back

Look into the mirror

U33 32
Everywhere, random spots 

in the bathroom drawers 

Space, bathroom gets too hot 

when I’m doing my hair. 

The end, I hate it but I have 

to do it! 

U34 22 In a makeup bag in a drawer 

Not enough place to set down 

my items while doing my 

makeup 

The end result (being done 

with everything) 

U35 22 Acrylic bathroom organizer
Keeping everything neat and 

accessible 
Feeling refreshed

U36 25 Drawer

Can’t reach my products 

when I want because I share 

space with my roommates

Make me feel fresh and 

clean
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U37 25
I have everything in a shelf 

inside my closet.

Light. I need more light. So 

instead I move my things to 

my desk and when I finish I 

put everything back to the 

shelf.

When I’m done and look in 

the mirror.  

U38 52

I keep them in drawers. I 

also have plastic baskets to 

organize under the sink

Not enough space around the 

sink
No favorite part

U39 49 In a drawer with organizers
Picking up everything at the 

end
Make up

U40 50 Drawer Light Make up 

U41 35 I have a vanity Time Keep my hair in place

U42 51
Si en bolsas de maquillaje en 

el baño y en el carro

Me hace falta el espejo de 

aumento porque con la edad 

vemos menos 

El baño diario 

U43 34 Nope, little pouches Time!!! 

None. I wish I had perfect 

skin and hair not have to 

groom them 

U44 20

Vanity, shelves, acrylic 

display cases meant for 

makeup

Putting things back into 

their homes is SO hard for 

some reason. Everything 

has a home and a perfectly 

organized spot to return to 

but 9/10 I end up putting 

everything on the desk in 

chaos and then I have to 

dedicate like an hour to 

putting everything back and 

cleaning the table top and all 

of the brushes at the end of 

the week. Also, that I have to 

change rooms to do tasks. 

Like the skincare has to 

happen over tile or the sink, 

hair needs to be done in a 

mirror further away, makeup 

needs an up close mirror and 

lots of space for things.

Absolutely the makeup. It’s 

a morning ritual to sit down 

and paint my face. I can look 

like anything that day. It’s 

exciting and empowering. 

And not fake empowering 

like people think- I haven’t 

been tricked into loving 

makeup by an industry 

making me think I’m not 

enough without it. I’m 

confident in no makeup. But 

I’m stellar confident with it 

and for me, the makeup is 

a creative outlet that can 

never be bought or done for 

anyone else. I’m an artist 

entering an industry where 

my art is going to be for 

money. Makeup is the only 

art I have left that (I have 

time for and) is for me and 

me alone.
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U45 22 I have a small bag/pouch

Finding everything cause I 

always loose it in my 

Room

Makeup!!

U46 48 Eveything in a drawer
Win the battle against my 

curly hair
When I am finally ready

U47 20
Everything in a bag, all 

placed in a shelf

Having enough time to do it 

neatly
Face cream

U48 20

I have a plastic box with 

three drawers, as well as 

rolling carts that I keep 

things I need but don’t use 

every day. 

Clutter!! I don’t have much 

counterspace and it’s pretty 

frustrating. 

Putting on winged eyeliner :) 

U49 45 Drawer No time for hair style The outcome 

U50 25

I don’t have many. Ones I 

use more are kept in a small, 

travel-sized pouch and 

others are kept in a small 

make-up box. 

Proper lighting. 
Eyebrow grooming (it’s 

quick)

U51 46 Drawer
Taking everything out of the 

drawer
The results 

U52 29

I keep most things in a 

zippered bag or sitting in a 

cup

Trying to keep my product 

accessible without looking 

cluttered or messy 

Me time :) I listen to the 

news or podcasts and drink 

my coffee

U53 30 Box Space Makeup

U54 21 Organized in drawers Too many products The result

U55 35

Medicine cabinet and 

shelving for skincare/

hair products, small lucite 

drawers for makeup, cup for 

makeup brushes, basket for 

hair tools

Good, natural lighting for 

makeup application so it 

can be even and not look too 

overdone

It is part of my self-care 

routine and allows me some 

peaceful time to listen to 

podcasts/music and drink 

coffee while performing a 

small ritual that make me 

feel my best.

U56 21
I keep everything I usually 

use in the same drawer 
Trying to finish without delays

That it’s not too complicated 

for most days

U57 26
No, it’s just out on the 

counter. 
Arms get tired. 

I can do it while watching 

TV or listening to a podcast. 

Also the products I use 

smell great. 

U58 55 Drawer Not finding the brush Perfume
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U59 23 Organized in a drawer 

Sometimes stuff is scattered 

cause the previous day I was 

running late just like today 

and I left stuff all over the 

place, so no time to groom 

myself to my satisfaction 

putting on my eyeliner 

and some form of lip 

product and choosing what 

accessories to wear gives 

me so much happiness 

U60 63 Vanity. Drawer and boxes
When I finished to organize 

them 

There is no favorite part...is 

a routine

RESPONDENTS’ AGE RANGE BETWEEN 17 AND 63 YEARS OLD
RESPONDENTS WERE ALL FEMALE 

PLACE WHERE GROOMING 
TAKES PLACE

BATHROOM
83.3%

BEDROOM
51.7%

OTHER
15%

GROOMING ACTIVITIES

MAKEUP
66.7%

HAIRSTYLE
68.3%

SKINCARE
40%

HYGIENE
5%
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PRIMARY RESEARCH: SECOND SURVEY

Personal Grooming Routines
This very short survey will help me with the research for the final project of my Master’s Degree in 
Furniture Design at the Savannah College of Art and Design (SCAD).

I’m working to develop a furniture design proposal for personal grooming* routines. Everyone has 
a different personal grooming routine. I would like to know more about yours so I can offer you a 
product that focuses on your needs.

Thank you so much for your valuable insights and help with this project!

Sincerely,

Maria Alejandra Icaza

*Groom: to make neat or attractive

What’s your name? (you may sign
Anonymous if you prefer)

1. 

How old are you?2. 

Gender?
Mark only one oval.

Female

Male

Prefer not to say

Other:

3. 

What products/tools do you use to groom yourself?4. 

Personal Grooming Routines https://docs.google.com/forms/d/1ipSEnrI4-Ox1s-kDJOE46Y37Qp...

1 of 3 4/10/19, 5:18 PM
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Why is it important for you to make time to groom yourself?5. 

Where do you groom yourself?
Mark only one oval.

Bedroom Skip to question 8.

Bathroom Skip to question 7.

Other: Skip to question 8.

6. 

Bathroom

Is it important for you to have constant access to a sink?
Mark only one oval.

Yes

No

Maybe

Other:

7. 

When you're grooming yourself, are you...?
Mark only one oval.

Standing Up Skip to question 11.

Sitting Down Skip to question 9.

Other: Skip to "Thank You!."

8. 

Sitting Down

Why do you sit down while grooming yourself?
Mark only one oval.

Time

Comfort

Other:

9. 

Personal Grooming Routines https://docs.google.com/forms/d/1ipSEnrI4-Ox1s-kDJOE46Y37Qp...

2 of 3 4/10/19, 5:18 PM
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Powered by

Have you considered grooming yourself standing up? Why or why not?10. 

Skip to "Thank You!."

Standing Up

Why are you standing up while grooming yourself?
Mark only one oval.

Time

Comfort

Other:

11. 

Have you considered sitting down to groom yourself? Why or why not?12. 

Skip to "Thank You!."

Thank You!
Your thoughts and opinions are very valuable!

Personal Grooming Routines https://docs.google.com/forms/d/1ipSEnrI4-Ox1s-kDJOE46Y37Qp...

3 of 3 4/10/19, 5:18 PM
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RESPONDENTS’ AGE RANGE BETWEEN 21 AND 51 YEARS OLD

FEMALE
25.7%

MALE
74.3%

GENDER

RESEARCH SHOWS THAT MEN NEED A SINK TO DO THEIR GROOMING, WOMEN DON’T
OVER 80% OF RESPONDENTS DO THEIR GROOMING STANDING UP

PLACE WHERE GROOMING 
TAKES PLACE

BATHROOM
75.8%

BEDROOM
15.2%

BOTH
6%

EVERYWHERE
3%

REASONS TO GROOM STANDING UP

COMFORT
39.3%

TIME
32.1%

PROXIMITY 
TO THE 

MIRROR
18%

EASIER
7.2%

LACK OF
SPACE
3.4%
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U # What products/tools do you use to groom 

yourself?

Why is it important for you to make time to 

groom yourself?

U 61 Hair dryer For school and date

U 62 Hair cut, shaver, soap, shampoo Health

U 63 Facial cream, body lotion, perfume, shaving 

machine,

U 64 Brush makeup hair cream perfume body 

lotion contact lenses ponytails 

Because I feel good to start my day

U 65 None maybe protective shave makes self clean

U 66 Razor, electric trimmer, brush, tooth brush I aim to look like a solid 5

U 67 comb, wax, hair dryer, electric shaver, 

scissors ...

To look good

U 68 Toothbrush, shavers (hair, beard, nose hair), 

nail cutter, hair gel occasionally, cologne, 

deodorant, q-tips, mirror, floss

It is a an un official contract with society, 

hygiene, and I like to look good

U 69 razor, perfume, deodorant, toothpaste and 

toothbrush

To be presentable for the people that I will 

interact with

U 70 Razor, Electric Razor, Electric Hair Clippers, 

Scissors, Tooth Brush, Hairbrush, Comb, 

Floss, Soap, Shampoo & Conditioner (2 in 1), 

Face Wash, hair putty, deodorant, cologne, 

beard oil.

It depends. But it basically boils down to the 

impression I want to make. And if I do not 

groom, that is also an impression that I want to 

make.

U 71 Hair straightener, moisturizer, toner, 

sunscreen, 

I want to look good. It gives me confidence

U 72 Trimmer, razor, beard brush, hair brush, 

beard oil, face wash, beard hair was, 

conditioner, combs, blower

I need to feel clean at night. I like to relax in 

the evenings after work, and being clean and 

smelling good helps me do just that.

U 73 Razor, small scissors, hair gel Sometimes I feel like being more pritty than 

usual

U 74 Shaving cream, razor, moisturizer lotion, gel, 

wax, comb, smooth facial cream.

Feel comfortable with myself, and give a neat 

image of my person.

U 75 Body cream, makeup I don’t make time for it. If I have plenty of time 

to do it, then I do it.

U 76 Shaver, trimmer, hair and face pack To look clean, fresh and presentable

U 77 None maybe protective shave makes self clean

U 78 Comb, contact lenses, hair tie Just don’t wanna look like a mess. Sometimes 

it’s for dating or just for having a good mood

U 79 Only some stuff to cut my hair I don’t take too much time actually but I only 

do that when I have presentation or formal 

occasion 
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U 80 Moisturizer, compact powder, eyeshadow, eye 

liner, mascara, blush, hairbrush, body mist

To feel confident and presentable

U 81 Face masks, lotions, oils, serums, jade rollers, 

derma rollers, moisturizer, hair products, etc

self love and for better skin

U 82 Hair dryer, Razor, Washing instrument. Increase self-confidence

U 83 Trimmer for my face, a good face wash and 

some hair product.

It’s the begging and close of your day. Taking 10 

minutes to get ready or 10 minutes to bring the 

day to a close is an important ritual.

U 84 shaver making myself look clean 

U 85 Comb, eye liner, accessories , perfume, lip 

stick and lip balm, body lotion, face mask 

sometimes 

So that I can feel good about myself and that is 

like ‘ME ‘ time, to look more than presentable 

and be hygienic too 

U 86 Razor+clippers Long/old dead hairs will fall out and get on the 

mats in Jiu-Jitsu, which is gross 

U 87 Creams (2), deodorant, brush/Daily.  Full 

makeup/Rarely.

I don’t like to take the time. It’s by necessity. 

U 88 Gilette Mach 3 Razor, tweezers, hair clippers It’s the visible representation of how I want to 

share myself with the world.

U 89 RedKen Brews, comb Because if not I won’t look as good as I could, 

and my hair would look crazy

U 90 Trimmer, scissors, razor Makes me look sharp and confident

U 91 Comb, Scissors, Clippers, Brush, Razor, Hair 

Products.

To make myself look good/presentable when I 

want to feel on top of the world.

U 92 Brush, Razer, Toothbrush Be clean

U 93 Comb, razor, shampoo, toothbrush, 

conditioner

Makes me feel good



The cultural probe in one of its locations

The cultural probe
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PRIMARY RESEARCH: CULTURAL PROBE
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U 44 

U 44 hairstyling products U 44 inadequate mirror height 

PRIMARY RESEARCH: USER PICTURES
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U 55 U 55

U 55
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U 37

U 37
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MARIA ALEJANDRA ICAZA PAREDES


